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wWell educatedw Well travelledwWell read
wSuccessfubHome ownerDesigner savvgoTech literate
wSmartphone savvgpEmbraces online retalil
wSpa ownersoSpa professionalsUrban elite
wlnternational palettewDesirable address
wSeveral overseas holidays and short breaks in India
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Hyderabad 6% Ahmedabad 2%
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FOCUS TIME
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know what they want and
how to get it.
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media on smartphone.
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CATCHUP TIME

w az2NyiAy3da Kz2dzNBD

w 9EOf dzaA @S i
smartphone use.

w {SINOK T2

bytes in newsfeed.
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quick updates/news. '
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longer reads.
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media platforms.

TOUCH TIME
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PREMIUM CONTENT = PREMIUM ENGAGEMENT

User acquisition

Social
CONTENT SITES ARE NOW media P
ENTERED PREDOMINANTLY shares Social”
THROUGH THE SIDE DOOR: OUR and likes referrals:

Mail,
~ Messenger

ARTICLE IS THE NEW HOMEPAGE.

25%

- Google

Search

referrals
age of modern content driven wabsites
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LISTENING AND MEASUREMENT

WE ENGAGE CUSTOMERS WITH A RESPONSIVE PHILOSOPHY.
USERS NOW EXPECT BRANDSTO LISTEN AND REACT, TO BE
PART OF A RELEVANT LUXURY AND WELLNESS CONVERSATION.

BRIGHTEDGE .

Google
UBER A
i N =
Buzzsumo =
Monitoring of suitable topics, Content tailored to existing
upcoming trends and ongoing conversations and trends draws
conversations more real user engagement
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DIGITAL ENGAGEMENT

asiaSpa India

asia.spa.india  Froliowing  ~

345 posts 1,011 followers 53 following

4

asiaSpgy,
Aot 2010

asiaSpa India The official account of India's leading luxury wellness and lifestyle
magazine asiaSpa India — a window into wellness trends around the world

facebook.com/asiaSpa-india
GeoSpa asiaSpa India Awards

30" MARCII 2017

asiaSpa India
@indiaasiaspa
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Welcome Get in touch with asiaSpa India 3 Browse products from asiaSp
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Videos 5,034 people like this and 4,999 people follow
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